
Program Friday 13.1.17 
  
09:15  Welcome by the mayor of Ostana, Giacomo Lombardo, and Massimo Grisoli, Director of the  

 Parco del MonViso  
  
09:30  Presentation of SMTA’s vision and objectives of building a meta-network for measuring,  

 labeling, communicating and implementing sustainability in mountain tourism 
  
09:45  Get to know – who is who – introduction of participating organizations by 1-min-speed-

 talks (all) 
  
10:15  Update on the international discussion in sustainability assessment in mountain 

 regions after the World Mountain Forum in Uganda, Oct. 2016  
  
10:30  Individual showcase and round table discussion: the current state of tourism sustainability in 

 Italian mountain regions and the relation with international work. Focus: assessment tools, labels, 
 local and regional implemented initiatives in tourism and sustainability (all) 

  
12:30  Lunch - fresh-air walk to and from Lunch at the Rifugio Galaberna 
  
14:30  Speed-intro: the circular economy and cradle-to-cradle design in the context of mountain 

 regions  
  

14:45  Workshop “Tourism beyond its disciplinary boundaries: the potential of a circular economy for 
 resilient mountain regions” with a specific focus on Italy (all) 

  
16:00  Synthesis and summary  
  
16:30  End of the 3rd Symposium and outlook on the 4th SMTA Symposium 
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Why to measure, label, and communicate sustainability?  

Sustainability is part of the business model: 
necessary, helpful, and a chance. 
 
1.  Risk control (accidents, pollution, media,..) 
2.  Efficiency increments, e.g. energy and water savings 

 LAAX: 90.000CHF/a savings after exchanging all light bulbs for LEDs 
It is a tool to communicate with and inform the public meeting the increasing 
awareness and expectations for responsible management. 
 
3. Business Model - marketing and Unique Selling Proposition (USP) 
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Mountain Research Initiative 
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    Apprx. 100-150 labels for sustainable tourism worldwide 



10-15 tools relevant for Alpine tourism, ski station based (w/o hotels    
and gastronomy sector) 



Terms and Jargon 

Principles 
e.g. Minimize negative environmental impacts 
 
Criteria 
e.g. Energy consumption 
 
Indicators 
e.g. total energy consumed 
e.g. percentage of total energy use which is renewable vs non-renewable fuel 
 
Parameters 
e.g. kwh/year or kwh/person 
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The necessity – and difficulty  – of comparing the existing labels 
and tools 

Navigating in the jungle of labels  
 
In total about 150 indicators are included into the tools (= complete list) 
 
Comparison and classification difficult due to lack of an assessment 
standard: 
 
§  Criteria-based impact assessment and process certification are often mixed-up 
§  Different understandings and usage of indicators, criteria, parameters 
§  Sustainability? Mostly ecological aspects are included.  
§  Different system boundaries (ski area, hotels, destination,...) 
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Translating and communicating existing label comparisons  
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Source: Barth & Weber (2011),  
University of Lucerne 



Translating and communicating existing label comparisons  
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Source: Kunz, V (2014) University of Chur 



Multi-criteria in all three  
sust. dimensions 

Ecologically oriented  
Independent process auditing 

Multi-criteria focusing  
on ecological aspects 

Socially 
oriented 
independent 
process 
auditing 

Reporting 
standard 

Other 

Multi-criteria focusing on 
ecological and  
social aspecs 

Comparative overview of tools and labels for ski stations 
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Recommendations for a best practice measuring and reporting 
tool for sustainability in mountain tourism 

Combine existing tools: 

 

1.  Relate to the 17 SDG‘s 

2.  Comply with the global UN GSTC standard 

3.  Include a full system boundary of the destination 

4.  Integrate an alpine destination-specific multi-criteria tool for impact assessment 
(e.g. Flocon Vert for ski areas, Ibex/Travelife for accommodation) 

5.  Integrate further specified tools such as the environmental Auditing tool  

6.  Add a comparable composite indicator/model for easier benchmarking and public 
communication: the Sustainable Destination Index (SDI), developed from the 
carbon footprint and the Happy Planet Index (HPI) 

7.  Comply with an independent leading process certification with a strong brand 
(ISO/EU/EMAS) 

8.  Publish a transparent sustainability report according to GRI guidelines 
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Tasks/projects 
 
Execute the development of a specific composite index for better comparability 
between different types of destination(s) (units) that includes a simple ecological 
and social measure: the Sustainable Destination Index (SDI). 
 
Test this easy-to-derive index as a research project in how it is perceived by stakeholders 
and tourists. 

HPI = experienced wellbeing (1-10) x life expectancy (years) 
                                  ecological footprint 

SDI = experienced wellbeing (1-10) x (frequency x duration of stay (days)) 
                                                 carbon footprint 



Source: ‘Calcul des émissions des gaz à effet de serre en station’ by Mountain Riders/Agence De l’Environnement et 
de la Maîtrise de l’Energie (ADEME) - - September 2007 T. Luthe    01/2016 

Relevance of CO2eq emissions in the tourism supply chain 


